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Minnesota Operation Lifesaver, Inc
It is the MISSION of Minnesota Operation Lifesaver to 

create awareness and provide education to the public on 
how to make safer decisions around tracks and trains in an 

effort to reduce collisions, deaths and injuries at highway-
rail grade crossings and on railroad property in Minnesota.

It is the VISION of Minnesota Operation Lifesaver to 
establish recognition as the trusted resource for education 

about highway-rail grade crossing safety and trespass 
prevention on railroad property in Minnesota
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Public Education

• Presentations 

• Safety Booths 

• Public Service Announcements

• Videos

• Printed Materials

• Train and Authorize Volunteer Presenters

• Develop new materials

• Identify target areas for outreach and at risk 

audiences  for education
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Forging New Tracks
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Meet Them Where They Are
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The Strength of Digital
The average American
spends 24 hours a week
online.

89% of Americans use the
internet

80% of
internet users

own a Smartphone.

57% of all US online traffic 
now come from 

smartphones and tablets
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WWW.OLI.ORG

17



10/29/2019

7

01

02

03

GeoAudience

Who You Are
Home neighborhood 
demographics and spending 
patterns

Scored GeoFences

Where You Are
Contextually aware proximity-
based targeting

GeoCookies

Where You’ve Been
Real-world retargeting based on 
historical location data
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#MNOffTheRails
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Youth and Social Media
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Questions?


